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House Hunters International | Overview

House Hunters International has a cohesive yet out-of-date show 
package and is in need of a redesign. This deck explores the history of 

the show, audience responses, the program’s connection to the 
network, the current show package, and an analysis of the main title.



House Hunters International is a spin-off of HGTV’s popular show 
House Hunters. The international version premiered February 20, 
2006, and both shows are currently on air with new episodes every 
Tuesday, Wednesday and Thursday night at 10 pm EST. House 
Hunters International is currently in season 161.

The reality TV show features individuals, couples, and families 
moving to a new country. In each episode, a local real estate agent 
shows the homebuyers three options to buy or rent. The episode 
concludes with a scene, typically several months after the decision 
is made, showing the homebuyer in their new home.

House Hunters International | History & Synopsis



House Hunters International | Audience Survey
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House Hunters International | Audience Survey

Age: 61

Gender: Female

HH Income: $88,800/year

$75K 
71%

$100K 
53%

$125K 
39%

Median: $88.8K

AVG Household Income

18-49 
24%

55+ 
43%

25-54 
33%

Median: 61

AVG Age Group

HGTV viewers enjoy watching the network for feel-good 
entertainment, and HHI provides them with an element 
of fantasy through imaginary travel.



House Hunters International is a perfect fit for 
HGTV and was ranked the #1 HGTV program in 
2020 by USA Today. HGTV proudly hosts many 
reality-tv shows surrounding the topics of home 
improvement and real estate.

HGTV’s branding is geometric, modern and clean 
whereas House Hunters International is a bit 
dated and several of the visuals within the show 
are highly-detailed rather than simple and 
modern. Additionally, HGTV relies on bold caps 
and bright blue whereas HHI has soft overlays and 
uses yellow as the program’s primary color. In fact, 
the majority of HGTV’s programs feature 
uppercase titles while HHI is entirely lowercase.

House Hunters International | Network Brand Connection



Current Show Package



#595959ff

House Hunters International | Color Palette

#fec70cff

#f8e20cff

#e9d882ff

#bcbcbc
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House Hunters International | Graphic Elements
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House Hunters International | Additional Graphics



House Hunters International | Main Title

https://www.youtube.com/watch?v=rj7jA7hcdFw


House Hunters International | Lower Thirds



House Hunters International | Transitions



House Hunters International | Credits



House Hunters International | HGTV Website



House Hunters International | Social Media



The main title provides a quick glimpse of the show content. The positive 
tone of the title is emphasized by the chosen sayings such as “Fantastico!!!” 
and “I love this flat!” The initial location is revealed at the end of the title in 
each episode, and the viewer does not see any people in the show opener. 
The title suggests the show explores various locations by including the 
silhouette of Big Ben, the Eiffel Tower, and the Leaning Tower of Pisa. The 
design is entirely vector with the repeating house element present in each 
shot. The sequence begins with the sound of a doorbell and is followed by a 
short, upbeat musical score that fades out as the show begins.

Although the visuals do capture diverse locations, the sequence does not 
highlight several of the key elements that fans enjoy. All of the homes are 
represented by the same icon which fails to capture the variety of the 
properties. Additionally, the homebuyers are not present in the sequence, 
and there are no images of the locations, solely silhouettes.

House Hunters International | Main Title Analysis



House Hunters International



“We take photos as a return ticket to a moment otherwise gone.” 

House Hunters International centers around travel, fantasy, and exploration. Realtors 
listen to homebuyers talk about their wishlist items, and they work to fit all of those 
pieces into the perfect puzzle. These facets meld together as a collage, mixing one’s 
past experiences with their current lifestyle and their dreams for the future all into 
one cohesive journey immortalized as a memory.

House Hunters International | Concept Statement



- Typeface + Logo

- Color Palette

- Icons

- Main Title

- Lower Thirds (4)

- Wishlist Checklist

- Airport Advertisements (2)

- Social Media Content Posts (2)

House Hunters International | Proposed Final Deliverables



- Fantasy

- Dream

- Travel

- Joy

- Happiness

- Community

- Culture

- Exploration

- Journey

House Hunters International | Word List

- Families

- Couples

- Individuals

- Personalized

- Custom

- Unique

- Charming

- Quaint

- Grand

- Design

- Open-concept

- House

- Apartment

- Condo

- Condominium

- Time-share

- Vacation

- Business

- Commute

- Remote

- Leisure

- Recreation

- Teaching

- Education

- Knowledge

- Growth

- Identity



House Hunters International | Mood Board



House Hunters International | Style Inspiration



House Hunters International | Logo References



House Hunters International | Color Palette + Typography

Poppins Light

ABCDEFGHIJKLMNOPQRSTUV
WXYZabcdefhijklmnopqrstuv
wxyz1234567890!@#$%^&*()
_-+={}[]|\:”;’<,>.?/

Poppins Bold

ABCDEFGHIJKLMNOPQRSTU
VWXYZabcdefhijklmnopqr
stuvwxyz1234567890!@#$
%^&*()_-+={}[]|\:”;’<,>.?/



House Hunters International | Logo Designs Part 1



House Hunters International | Logo Designs Part 2
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House Hunters International | Updated Graphic Elements
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House Hunters International | Lower Thirds Exploration



House Hunters International | Lower Thirds Exploration



House Hunters International | Lower Thirds Style Frames



House Hunters International | Main Title: Initial Style Frames



House Hunters International | Main Title: Revised Style Frames















House Hunters International | Main Title: Revised Style Frames



House Hunters International | Color Exploration



House Hunters International | Color Exploration



House Hunters International | Color Exploration



House Hunters International | Lower Thirds Style Frames



House Hunters International | Wishlist Style Frames



House Hunters International | Airport Advertisements Style Frames



House Hunters International | IG Feed Post Style Frames



House Hunters International | IG Story Style Frames



House Hunters International | IG Story Style Frames



Thank you.
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